
 

Using your administrative dashboard  
 
As the lead implementer for TurboVote on your campus, you have access to a number of 
tools on the TurboVote administrative dashboard that will help you analyze the impact of 
your efforts, follow up with users who sign up through your site, and track important data. 
 
This document explains how to: 
 

Access your administrative dashboard 
Track progress over time 
Monitor statistics and export data 
Read and use your data export 
Use and track referral codes 

Create a new referral code 
Review referrer activities 

Track mailing costs 
 

Access your administrative dashboard 
Go to https://[hostname].turbovote.org/admin.  
 
You will be prompted to enter a username and password. These will be provided to you 
over the phone by your TurboVote staff. 
 

 

 
  

 



 

Track progress over time 
Once you enter your password, you will be able to see your administrative dashboard. The 
top of the page displays a high-level overview of your user information in the form of a 
graph that lets you see the pattern of sign-ups over time.  
 

 
 
You can view cumulative sign-ups versus new sign-ups by 
selecting one of the two checkboxes centered under the 
graph. Hovering over a bar displays the count it represents.  
 
Under “view by,” the buttons allow you to set the frequency 
on the chart, so you can see your counts grouped over an 
entire month, or day-by-day. And the custom date range 
allows you to restrict your view to whatever time period you 
like. 
 

 



 

Monitor statistics and export data 
Below this graph, you’ll find a summary of your all-time user counts and the voting 
services your users have requested, as well as a summary of the past 24 hours. 
 
Just below the graph and summary charts, you can download a full list of users with 
complete data associated by clicking the “export user data” button on the bottom left hand 
corner of the page (as pictured below).  
 
N.B. This download file contains personal data on every individual who signs up on your site., 
such as residential addresses and telephone numbers. Please limit access to your 
administrative dashboard accordingly. While we do not collect or share financial data or ID 
numbers, we nonetheless recommend that out of respect for your users’ privacy you 
password-protect any computer onto which you have downloaded this information, and erase 
any copies of the downloaded data that you aren’t actively using. 
 

 
 

 
  

 



 

Read and use your data export 
Once you have opened the spreadsheet, you will be able to see a variety of information 
about each of the users who have signed up through your site. The first set of columns 
include the contact information that each individual has submitted through the site. You 
can use this information to reach out to your TurboVote users with additional civic 
outreach. 
 

 
 
Further to the right, a column labeled “service_type” assigns a number to each user based 
on the services they requested: 

● 1 = the user requested registration materials and election reminders. 
● 2 = the user requested absentee ballot request materials and election reminders. 
● 3 = the user requested both registration and absentee ballot request materials in 

addition to election reminders. 
● 4 = the user only requested election reminders. 

 

 
 

 
  

 



 

Use and track referral codes 
 
Referral codes allow TurboVote implementers to track how many of their users are being 
referred to their TurboVote site by a particular tactic, person, or group. You can do this by 
assigning a unique referrer name to each separate referral source you wish to track, and 
then using a link that includes that custom code for all activity related to that organization, 
event, or outreach tactic. 

Create a new referral code 

 
 
Enter the name of the organization, individual, or tactic that you’d like to track as the 
”Referrer Name” and click “get my link.” Then, copy the link from the box titled “link to” and 
use that instead of your standard link (i.e. [schoolname].turbovote.org) for the tactic or 
person that you want to track. 
 

 

 



 

Review referrer activities 
Below the referral set-up tool, you’ll see a list of referral links you’ve already created, along 
with sign-up counts for each. (We’re still working to improve this chart. For now, focus on 
the “Total” count, and stay tuned for updates!) The referral code also appears in the data 
export, so you can sort users by how they came to sign up. 
 

 
 

 
  

 



 

Track mailing costs 
 
The last part of the dashboard includes an estimate of the number of mailings that 
TurboVote has generated for users from your institution. If you are receiving a mailing 
subsidy from a grant or have a fixed budget for mailings costs and do not want to exceed 
this cap, you should make sure to indicate this preference to a your Partnerships staff 
contact or email partnerships@turbovote.org when your estimated cost get within $150 of 
your limit.  
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